
In today's environment, time is at a premium and images con-
stantly compete for your attention. In order to make an impact, 
messages must somehow stand out from the clutter. They must 
also be delivered quickly and effi  ciently, and this poses a chal-
lenge. When complex ideas and a need for accuracy are involved, 
the diffi  culty increases further. These challenges can be overcome 
using Information Design.

Visual Explanation
with

Information Design
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CSA Crop Calendar
Actual crop availability is determined by weather and other factors.
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Too often, a graphic designer either overlooks or is ill-equipped 
to handle the varied ways in which viewers will interpret informa-
tion. A traditional designer may excel at communicating the mes-
sage of a brand and still fail to fully explain its value. This failure 
severely harms the chance of conversion. If you don’t understand 
a product, are you going to buy it?

Well-developed Information Design not only avoids this scenario, 
but improves the customer experience and provides a competitive 
edge. Greater understanding improves decision making and avoids 
errors. Improving a viewer's experience leads to higher effi  ciency, 
greater trust and loyalty, and therefore improves reputation.

Visual ExplanationVisual Explanation

29 Saybrook Rd
Essex Junction, VT 05452
802.399.0125
hazardcreative.com

Information Design builds understanding through the use of precisely 
crafted imagery. Examples of applied information design include: maps, 
charts, graphs, signage systems, diagrams, forms, data tables, ballots, 
timetables, and instruction manuals.



Eff ective Information Design tells the story that lies underneath raw 
data. At a glance, a viewer can gain an overview of an entire system. 
The system can be seen within context, allowing viewers to envision 
how it will solve their specifi c problem. Relationships can be easily 
understood and comparisons made. Information Design reduces the 
complexity of intricate systems, drastically speeding the process of 
comprehension.

At the same time, Information Design can reveal a great amount 
of detail. Small items can be examined individually while easily 
understood as part of larger systems. Connections hidden behind 
unfamiliar numbers or concepts are made visible. Unfamiliar con-
cepts become transparent. Viewers with no expertise in a subject 
can understand the system as a whole, while viewers with strong 
expertise can read into details to deepen their understanding.

At times, there is no way to communicate eff ectively except through 
Information Design. Objects may be physically inaccessible because 
of their location or size. Text alone may prove inadequate or exces-
sively complicated. A well-designed diagram or chart can overcome 
these barriers and make the information available to the viewer.

Though we use it daily, we rarely recognize Information Design at 
all. When it works, it is transparent: we get the information we want 
and we don’t think about how we got it. In contrast, poor design 
confounds and frustrates us, makes us feel incapable and inept. 
Many people have had the experience of feeling inadequate while 
assembling something from an instruction manual or attempting to 
set up electronic devices. These people are certainly smart enough 
to carry out these tasks, but they cannot get the information they 
need because of poor design. Yet, there are toys for children where 
the assembly instructions are not only easily understood, they are a 
big part of the fun.

If your project requires handling complex information or delivering 
a message quickly and accurately, consider working with Hazard 
Creative. Hazard is the only agency in the region that specializes in 
Information Design. With advanced training and years of experience, 
Hazard is capable of designing, developing and implementing high 
quality work in print, electronic, and interactive media. For more 
information, visit hazardcreative.com.
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Directions
to CIMS

on the RIT Campus

Directions from the Greater Rochester International Airport: 

Turn Right on Brooks Ave., and take a quick right onto
Rte 390 South.

Take the first exit, Scottsville Rd.

Make a right onto Scottsville Rd.

Travel straight for approximately 2.8 miles,
then turn left at Jefferson Road (Rte 252).

Turn right onto East River Rd.

Travel on East River Rd for 0.5 miles.

Take your second left onto the RIT campus.

Travel straight, crossing Andrews Memorial Dr. 
This will bring you directly to the CIMS Building 78, 
parking lot T.

Directions from the New York State Thruway: 

Take Exit 46 and proceed north on Rte 390 to
Hylan Dr. (exit 13).

Turn left onto Hylan Dr. and continue north 
approximately 1.5 miles to Jefferson Rd (Rte 252).

Turn left onto Jefferson Rd and drive approximately
1.5 miles to the main entrance. The main entrance is
on the left hand side of the road and is indicated by
a large sign that reads “Rochester Institute of
Technology, Founded 1829”. 
Turn right onto Andrews Memorial Dr. 
(at the traffic circle), go past lots E, F (on your left).

When you get to lots J and T, turn left. This will take
you to CIMS Building 78. 

Rev. 09/25/02

CIMS
Center for Integrated Manufacturing Studies

•

•

•

•

•

•

•

•

•

•

•

•

•

Jefferson Rd

Ea
st

 R
iv

er
 R

dSc
ot

ts
vi

lle
 R

d

A
nd

re
w

s 
M

em
or

ia
l D

r

G
en

es
ee

 R
iv

er

T Lot

H Lot

U Lot

S Lot

D LotE LotF Lot

G Lot

N

CIMS

J Lot Information
  Booth

C Y O A : J U  S
Analysis of paths and outcomes

Normal Page0

0% 100%50% 75%25%

10 20

Ending: favorable

Ending: neutral  

Ending: unfavorable

Ending: unfavorable, death

Shortest path

Longest path

Longest path without
 revisitng pages

3

∞

17

5

∞

26

steps

N                

Total: 42

K  

P     D   

C          O      
Given an equal chance of selecting each choice 
and same choice is not made twice if encountered

choices

P     S       

Illustration

Normal path (possible favorable result)

Favorable path

Neutral/unfavorable path

Unfavorable path

Unfavorable path, results in death

0
10
20
30
40
50
60
70
80
90

100
110

1 2 3 4 5 6 7 8 90











 







 

Start





 









































 















































































 















G
E

N
E

S
E

E
 

R
I

V
E

R

Gate
s

   
  C

ente
r

Thurs
to

n

U o
f R

SJFC
Fairp

ort

Genesee

Val le
y

To
w

n P
ark

RIT M
CC

Vic
to

r

M
endon

Ponds

Honeoye

Fal ls

O
atk

a Tr
ai l

W
heat la

nd

Henrie
tta

Lock
 3

2

Naza
re

th

Eastv
ie

w
 M

al l

Gre
ece

   
  C

anal

Kodak P
ark

M
anhatta

n

   
  S

quare

Day
s In

n

Str
ata

hal la
n

Baird
 R

d

Penfie
ld

Buffa
lo

 R
d

Upper

   
  G

enesee

Geva
Kin

g S
t

Dart
m

outh

Barr
in

gto
n

Churc
hvi l l

e

Robert
s

   
  W

esle
ya

n

Pay
ne B

each

Buck
 P

ond

Eastm
an P

ark

W
ebste

r P
ark

Iro
ndequoit  

Bay

Low
er

   
  G

enesee

Eastm
an

   
  P

la
ce

Char lo
tte

 S
t

Bro
ck

port

Nort
ham

pto
n

Spencerp
ort

M
ark

et

M
em

oria
l

Airp
ort

Colg
ate

Brig
hto

n

I-9
0

M
ark

etp
la

ce

Pit
ts

fo
rd

G
re

ece

Bro
ad S

t

Court
 S

t

Eastm
an

   
House

W
in

to
n

Ale
xander

Bra
ddock

 B
ay

Hig
h F

alls

N
ort

h

   
Loop

Fro
nti

er

   
Fie

ld

M
id

to
w

n

Vil l
age

G
ateBro

w
n 

   
Square

O
nta

rio

   
Beach

2003-05-09 Rochester Metro Subway Transit Tunnel Project

C R E A T I V E

C R E A T I V E

C R E A T I V E C R E A T I V E

C R E A T I V E

29 Saybrook Rd
Essex Junction, VT 05452
802.399.0125
hazardcreative.com


